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Consume	
  for	
  growth!	
  

•  E.g.	
  Eco-­‐points	
  Japan	
  
•  2.6	
  trillion	
  JPY	
  increase	
  in	
  sales	
  of	
  

3	
  “green”	
  home	
  appliances	
  (flat-­‐
panel	
  TVs,	
  air	
  condi7oners	
  and	
  
refrigerators)	
  

•  5	
  trillion	
  JPY	
  economic	
  trigger	
  (7	
  
7mes	
  the	
  budget)	
  

•  320,000	
  jobs/year	
  maintained	
  
and/or	
  created	
  

Source:	
  Min	
  of	
  Environment	
  Japan	
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Green	
  consumerism	
  vs.	
  sustainable	
  consump7on	
  
Green	
  Consumerism	
   Sustainable	
  Consump2on	
  

History	
  	
   Evolved	
  with	
  consumer	
  
awareness	
  

Evolved	
  with	
  ins7tu7onal	
  
awareness	
  

Defini2on	
   productn,	
  promotn,	
  &	
  
preferen7al	
  consumptn	
  of	
  
goods	
  and	
  services	
  on	
  basis	
  of	
  
their	
  pro-­‐environment	
  claims	
  

mee7ng	
  basic	
  needs	
  of	
  
individuals	
  &	
  society	
  towards	
  
well-­‐being	
  while	
  safeguarding	
  
prospects	
  for	
  future	
  
genera7ons	
  

The	
  consumer	
   Individuated	
  buyers	
  	
   Systems	
  &	
  agents	
  that	
  enable,	
  
constrain	
  or	
  prac7ce	
  
consump7on	
  

Sample	
  instrument	
   Eco	
  label	
   Eco	
  tax	
  

Interven2on	
  node	
   Shopping	
  and	
  waste	
  disposal	
  	
   All	
  through	
  value	
  chain	
  	
  

Key	
  advocates	
   Businesses,	
  governments,	
  
consumers	
  	
  

Communi7es,	
  Researchers,	
  
Ac7vists,	
  governments	
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Beyond	
  individual	
  consumers	
  

Triple	
  I	
   Other	
  approaches	
  

•  Needs-­‐Opportuni7es-­‐
Abili7es	
  

•  Systems	
  of	
  Provision	
  
•  Awareness-­‐Agency-­‐

Associa7on	
  
•  Theories	
  of	
  Prac7ce	
  

-­‐Interest,	
  	
  
-­‐influence,	
  	
  
-­‐Instruments	
  

Agent	
  
Environmental,	
  
Social,	
  
Economic	
  
	
  

Economy,	
  
geography,	
  
demography,	
  
technology,	
  etc	
  

Macro	
  factors	
  

Triple	
  I	
   Impacts	
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SC	
  Policy	
  Research:	
  Framework	
  Principles	
  

o  Engage	
  all	
  stakeholders;	
  
alloca7on	
  of	
  roles	
  in	
  policy	
  
should	
  reflect	
  stakeholder	
  
salience	
  

o  Provide	
  agency,	
  supported	
  
by	
  training	
  and	
  educa7on	
  

o  Recognise	
  the	
  cri7cal	
  role	
  of	
  
social	
  and	
  physical	
  
infrastructure	
  

o  Tap	
  into	
  local	
  resources	
  (e.g.	
  
skills,	
  knowledge,	
  renewable	
  
material,	
  etc)	
  to	
  build	
  
community	
  wealth	
  rather	
  
that	
  individualis7c	
  material	
  
accumula7on	
  

o  Be	
  dynamic,	
  to	
  be	
  able	
  to	
  
move	
  the	
  system	
  from	
  
current	
  status	
  through	
  a	
  
transi7on	
  	
  

o  Lead	
  to	
  overall	
  decrease	
  in	
  
consump7on	
  levels	
  while	
  
providing	
  equity	
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Infrastruct
ure	
  
	
  

Facilitat
ors	
  

AEtude	
  

Values,	
  
Knowledge	
  
	
  

Incen7ves,	
  
Constrains	
   Systems	
  of	
  provision,	
  

Physical	
  infrastructure	
  

• Educa7on	
  
• culture	
  
• 	
  communica7on	
  

• Laws/policies	
  
• 	
  Administra7ve	
  
procedure	
  
• Culture	
  
• Market	
  	
  

• Sustainable	
  
material	
  
• Efficient	
  
• Lock-­‐ins	
  

AFI	
  Framework:	
  3	
  Precondi7ons	
  for	
  SC	
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Beyond	
  consumer	
  scapegoa7sm:	
  a	
  4-­‐point	
  
recommenda7on	
  

Building	
  blocks	
   Policy	
  research	
  needs	
  	
  

1.	
  Take	
  out	
  the	
  bad	
  
op2ons	
  (Choice	
  
edi2ng)	
  

• Life-­‐cycle	
  assessments	
  
• Compara7ve	
  	
  analysis	
  
• Minimum	
  standards	
  

• Understand	
  consn	
  pagerns	
  
• Impacts	
  and	
  alterna7ves	
  
• Set	
  effec7ve	
  edi7ng	
  criteria	
  

2.	
  Measure	
  well-­‐being	
  
(not	
  growth)	
  	
  

• Global	
  Progress	
  Indicator	
  
• Human	
  Development	
  Index	
  
• Human	
  Wellbeing	
  Index	
  
• Gross	
  Na7onal	
  Happiness	
  	
  
• Gini	
  coefficient	
  	
  

• develop	
  prac7cal	
  indicators	
  
for	
  well-­‐being	
  
• their	
  integra7on	
  into	
  
na7onal	
  planning	
  

3.	
  Support	
  grassroots	
  
innova2on	
  

• Tradi7onal	
  prac7ces	
  
• Transi7on	
  towns	
  
• Voluntary	
  simplicity	
  
• One-­‐planet	
  living	
  
• Local	
  currencies	
  

• Describing	
  sustainable	
  
approaches	
  
• Demonstra7ng	
  benefits	
  
• Replica7on	
  and	
  up-­‐scaling	
  
(where	
  applicable)	
  

4.	
  Set	
  limits	
  (of	
  
resource	
  extractn	
  
&	
  pollutn)	
  

• Planetary	
  boundaries	
  
• Ecological	
  footprints	
  
• Eco	
  tax	
  reform	
  
• 3Rs	
  

• Understand	
  the	
  limits	
  
• Develop	
  alterna7ves	
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